Conference & Event Advertising

Conference & Event Advertising

@ NSBA ANNUAL CONFERENCE DAILY Advertising Rates 2009 ANNUAL CONFERENCE Ad Sizes Space Close
e N“"'"“" Boand =55 Advertise in the widely-read Conference 4-COLOR PROGRAM BOOK WIDTH HEIGHT September 4, 2009
' Daily newspaper published and distributed  Full Page $4,400 Become part of the excitement INO bleed 3 " Materials Close
&3 e on-site each day of the conference. The 1/2 Page Horizontal $2,900 by advertising in NSBA’s Annual tlr\i/riasri(zaz: 2x 255h September 11, 2009
= Conference Daily includes all the events Junior Page $3,200 Conference Program Book — the ] ' '
- and happenings from the show floor 1/3 Page $2,400 indispensable resource where more than W'th pleed Advertising Rates
E . . trim size: 6"w 8.5"h
and sessions. One low rate puts your o . o 8,000 conference attendees find out . . ¥ Cover 4: $3,300
. . . . 15% agency commission paid on all insertions. bleed size: 6.25'w 8.75"h
advertising message in every issue of this where to go and what to do. Cover 2: $3,000
popular publication. Ad Sizes cue Dat NSBA T+L CONFERENCE (F3°”"‘;r s $CQ'?5° 52700
WIDTH HEIGHT ssue Date ull Fage Lolor: $2,
| Dat Full Page 9.75"  13.25" April 4-7, 2009 PROGRAM BOOK Full Page B&W: $2,200
ssue Date uft Fag e - Space Close T+L (Technology + Learning) highlights Half Page Col i $2’ 00
April 4-7, 2009 Junior Page 775 9.75 January 23, 2009 best practices and trends, showcases alf Page Color: $2,1
1/2 Page Horiz  9.75" 6.5 del school district initiati d Half Page B&W: $1,500
Space Close . . B Materials Close model school district initiatives, an
February 18, 2009 1/3 Page Vertllcal 3'75" 13'"25 February 6, 2009 gives district administrators, board Ad Sizes
1/3 Page Horiz ~ 9.75 4.5 members, and technology directors Half Page (No Bleed)
Materials Due 1/3 Page Square 5.75 6.5 Contact the NSBA advertising a chance to see the latest education 7.125"w x5"h

March 4, 2009

Specifications

Ads should be provided on CD as
300 dpi CMYK PDF's with fonts and
images embedded and accompanied by a

hard copy proof of the ad.

department to reserve your ad space for
the 2009 NSBA Annual Conference,
April 4-7, 2009, in San Diego.

Advertising Rates

technology solutions. The publication

is distributed to 2,000 attendees,
providing must-read schedule and event
information.

Full Page (No Bleed)
Live area: 7.125"w x 9.875"h
Trim size: 8.125"w x 10.875"h

Covers 4C(2 & 3) $4,000 Issue Date Full Page (With Bleed)
Full Page-4 Color $3,500 Denver, Colorado Trim size: 8.125"w x 10.875"h
Full Page-B&W $2,800 October 28-30, 2009 Bleed size: 8.375"w x 11.125"h

15% agency commission paid on all insertions.

Annual Conference and T+L Program Book Specifications

Color Ads: Color ads must be supplied as a Quark or lllustrator file (Mac only) with all fonts and linked
images included. A high-resolution (300 dpi) CMYK PDF file should also be provided, along with a
hard copy of the ad. If accurate color matching is required, you must supply a color-accurate hard copy.
Black/white Ads: Black/white/grayscale ads must be supplied as a high-resolution (300 dpi) PDF file,
along with a hard copy of the ad.

CONFERENCE DAILY MAILING INSTRUCTIONS
Ad materials and insertions orders to:

PRODUCTION QUESTIONS
Carrie Carroll

703.838.6747
production@nsba.org

Production Department

Attn: Toni Wison

c/o NSBA

1680 Duke Street
Alexandria, VA 22314

703.838.6227

ADVERTISING CONTACT
Fox Associates
312.644.3888, x114 adinfo.nsb@foxrep.com

Mailing Instructions: Ad materials and insertion
orders to: Marketing Department (c/o NSBA)
1680 Duke Street
Alexandria, VA 22314

ADVERTISING CONTACT
Fox Associates
312.644.3888, x114 adinfo.nsb@foxrep.com




